
Changing perceptions 
of a local charity

Title: Cleethorpes Memorial Hall

Challenge: Cleethorpes Memorial Hall was built
to commemorate the local men and women who
lost their lives in the World War I and II it provides
an affordable venue for use by the whole
community. In the local area, however it was
declining in popularity and many people viewed
as a bit of a ‘white elephant’

Solution: Kinetic were contacted to suggest ways
of increasing bookings and raising the profile in
the local area. Budgets were minimal so we
undertook this work on a pro bono basis that just
covered costs. One of the things that struck us in
our early discussions was the fact that it was a
charity, not a council building. This was a surprise
to us and we thought a surprise to the locals and
would cast a whole different light on this venue.

We started by creating a simple logo and them
produced a number of leaflets, posters and
banners that positioned the venue as a very
versatile and cost effective venue for a whole host
of community activities. We promoted its
charitable status and also the reason why it had
been built – as an affordable venue to be used by
the whole community.

The Memorial Hall is now enjoying better PR
exposure and links with the local tourism and is
being enjoyed by the community.

This historic venue was being overlooked by the very people it had
been built to serve – the community. People didn’t realise it was a
charitable organisation run by volunteers. All we did was to tell people
the true story.‘‘
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