Home + Starting a Business

i you kinow that 40% of the UK population and over a third (35%) of m
thought about setting up thewr own business {Business Link 2008)

For many & i about gaining more froedom and Nexibility, for cthers it k¢
Imaney oF jukt PUrSLANG sermetning thay are passonate about. Whatever
wast majponty, this is nothing more than a pipe dream,

Where do you start?

Despte the wialth of free information avatable ocally and anbine, turning
int a reality is 0ften Too daunting - lack of confidence, of sidls, of monty
knowing where to start,

1F this soungs lke you, you Reed 1o be dpesking to &-facter.

Laarn how to
manage your
money bettor
Pt B our
FREE coursa

Do you dream of being your own BOSS? 5 i wattsn pragrams
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Home » Employment

Looking for work?

For mest peapie, the BESE rouTe oul of poverty ANd 1o 4 Detter quaity of Te It Through work
1# you ane currently unemployed or on benefits, we offer o range of FREE, fMexitle ang
oractical wupeort to help you find & job.

Working wah empioyment partners across North East Lincoinshire, such a5 Job Centre Plus,
w-factor's Outreach Team offar something new and exciting for pesple wanting ta move into
wark, & impeove heir carger,

Working with you in the community

So what is défarent? The name of our team says it all. Outreach, We don't st in offices
‘wating for people to come to us. Our team of 10 are living and werking n the communities
of high nemployinent, getting in contact with pecgle wha are interested in getting back ta
work 6r Even Staft therr own butiness, whatever their cincumstances

‘ ‘ The purpose of this website was to inspire and impart valuable
information. We had to balance being content rich with being user
friendly and enable the different target audiences to find the

relevant information quickly and easily. , ,

The power of a website to
communicate to fragmented
and diverse target audiences

Title: e-factor website

Challenge: Following the successful LEGI (Local
Enterprise Growth Initiative) bid which secured
£18.7 million of Government funding to support
North East Lincolnshire regeneration, e-factor was
established in April 2007.

The first year of the e-factor saw the building of the
teams and infrastructure but very limited marketing
activity, including a basic website. In 2008, Kinetic
were appointed to design and develop a new
comprehensive website for e-factor that provided
the marketing hub for the initiative.

One of the complexities of the site was the need for
it to appeal to the diverse target audiences
including business start ups, people looking for
employment, existing businesses and youth
enterprise. In addition the site needed to be able to
be updated frequently and easily be e-factor staff as
news, events and case studies would make the site
dynamic and encourage user traffic.

Solution: Our solution was to build the site on a
Joomla! content management platform that had an
easy and flexible user interface.

The design of the site needed to strike the balance
of being professional yet not overtly corporate,
which was deemed to be off-putting for many of the
target audiences. By using video case studies we
added interest and credibility to the site and the
message that e-factor does actually deliver and it
not just another ‘talking shop’

It also had to balance being content rich with being
user friendly and for the different target audiences
to find the relevant information quickly and easily.
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